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Instruction:  1.All questions are compulsory
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2. Start each question on a fresh page
3. Figures to the right indicate maximum marks

Write short notes: (Any 4) (4X4=16 Marks)
a) Types of mergers & acquisitions.

b) Objectives of international marketing.

c) Joint Venture.

d) Micro level effects of international business.
e) OPEC.

f) Macro level benefits of international marketing.

Answer the following Question: (Any 4) (4X4=16 Marks)
a) Illustrate the concept of global branding.

b) Explain the importance of international advertising.

¢) Discuss the Special Considerations in packaging International Marketing.

d) Outline the personnel selling in promotion mix.

e) Explain the types of dumping.

f) Illustrate the advantages of trade fair & exhibitions.

A).Explain the challenges encountered by businesses in International Marketing. (12 Marks)
B). Differentiate between international maﬂggng and domestic marketing (12 Marks)
A) Explain the salient features of SEZ. = (12 Marks)
B).Describe the different modes of entry strategies in international market.

A) Describe the factors affecting Internationgllfroduct Pricing. (12 Marks)
B) Illustrate the different types of pricing quotation.

A) Illustrate the export marketing communication mix. (12 Marks)

OR
B) Describe different types of international market intermediaries (Direct/Indirect Channel).
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